Hustle:

SOS: ROI on SMS
There’s no denying the power of text messaging to
communicate and build relationships. An
astounding 95% of all texts are read within three
minutes of being sent. And 78% of people wish they
could have a text conversation with a business.
Eﬃciently leveraging this powerful channel can
have a huge impact on your bottom line. And that’s
precisely what Hustle, the leader in peer to peer
text messaging, set out to measure with Bitly’s help:
how do you show ROI on SMS?

Hustle empowers organizations to have authentic
conversations at scale by giving them a platform to
establish a two-way dialogue with their
constituents. Two of the keys to successful
dialogues are brevity and calls to action. Kate
Myers, Director of Marketing at Hustle, advises,
“Don't waste your precious character count on the
link. Short texts drive increased response rates.
That's why it's critical for us to work with Bitly to
keep the links short and identiﬁable by using
custom domains.”

“Bitly has not only given us the
ability to send short branded links
but also track conversion, which
gives us the ability to measure the
ROI on SMS.”
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texting and relationship-building. Especially if they
use custom domains that are relevant to the ask,”
explains Myers. “For example, we’ve used ‘give.us’
when asking for donations. Not only is it short, but
it is also on message. The donor can identify the
branded link as legitimate; certainly more than a
link with just a random series of letters and
numbers. And that drives action.”
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